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Teaching 
and training

Communicate and Exchange

The 23 courses proposed in 2007 
and based on themes chosen 
for their usefulness to public health 
or on conceptual or technological 
advances in a given field are 
designed for graduates from univer-
sities, French teaching hospitals 
(CHUs) and French grandes écoles, 
and also for foreign researchers 
and students with the equivalent 
level of study. The courses, which 
last from 1 to 16 weeks, include 
both theory and practical teaching 
for 8 to 32 students. Scientists 
come from all over the world 
to give lectures. Seminars are run 
by the students themselves under 
the supervision of Institut Pasteur 
researchers.
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Institut Pasteur courses included 
on university Masters curricula
Among the 23 Institut Pasteur courses, 11 are accredited  
as teaching modules for the second year syllabus of the Research 
Masters which is available at various universities in the Paris area; 
this concerns 224 out of a total of 382 students. Each year, around 
60 second year Masters students carry out their research training 
at the Institut Pasteur’s research units. The Institut Pasteur also 
welcomes around 250 PhD students for a minimum of three years, 
offering a tutoring system.

Validation of Institut Pasteur courses: university 
qualifications and doctoral school modules
As well as their contribution to Masters programs, Institut Pasteur 
courses are recognized as university qualifications at Pierre & Marie 
Curie (Paris 6) and Denis-Diderot (Paris 7) universities. Moreover, 
PhD students at doctoral schools in the Paris area may take  
lectures from courses arranged specially for them in specific  
modules. In 2007, these modular courses attracted 151 PhD  
students from 11 doctoral schools.

Creation of an Institut Pasteur and Conservatoire 
National des Arts et Métiers (CNAM) School of Public 
Health
The Pasteur/CNAM School of Public Health will welcome its first 
Public Health Masters students in October 2008 (www.pasteur-
cnam.fr). The coordinators will be Arnaud Fontanet (Head of the 
Epidemiology of Emerging Diseases Unit, Institut Pasteur)  
and Jean de Kervasdoué (Professor, Chair of Economics and 
Management of Health Services, CNAM).
The Institut Pasteur and the CNAM cover complementary fields. 
The CNAM covers subjects such as health system management, 
health economics and health law, and the Institut Pasteur offers 
multidisciplinary teaching on infectiology, centered on public health, 
an extension of the Pasteur School of Infectiology (EPI), which was 
set up in 2003.

The Pasteur/CNAM School of Public Health will provide training 
for engineers and researchers with a general knowledge of all areas 
of public health and a specialization in fields such as quantitative 
methods, infectious risks, non-infectious risks and social sciences. 
This school also provides new opportunities for the International 
Network of Instituts Pasteur and National Reference Centers by 
consolidating the Institut Pasteur’s culture of public healthcare and 
expertise in the area of epidemiology.

New teaching premises
The Teaching Center moved to the Louis Martin wing of the former 
Institut Pasteur hospital a few months ago having been housed 
in the Yersin building for 25 years. In order to host the Teaching 
Center, the Louis Martin wing was fully refurbished last year except 
for its outer walls, which retain their original appearance. This new 
center is particularly geared to modern practical biology teaching 
as it features three rooms for practical work, which can hold up 
to twenty students, and two other rooms fitted out with 12 micro-
biological safety cabinets for procedures requiring sterile drapes, 
such as cell cultures. Rooms featuring video projection equipment 
and computers are used for courses, lectures and teaching 
requiring IT resources. By combining teaching premises and the 
necessary equipment in the same building on campus, the dynamic 
structure devoted to high-quality teaching has been reinforced.

Pasteurian School of Infectiology
New courses are introduced regularly and the techniques 
taught and equipment used are those that the researchers have 
recourse to in the laboratory – this is what makes our courses 
so unique. In 2007-2008, two new courses were set up within 
the context of the Pasteurian School of Infectiology (EPI).

The first one – “Monitoring, early warning and investigation  
of epidemics” – focuses on the current means of organizing and 
implementing national and international epidemiological monitor-
ing. The second one – “Vaccinology” – is taught in English and 
calls on a body of international specialists to present the different 
fields making up this new discipline (from immunology of the  
vaccine response to assessment of national vaccination programs).

A dynamic structure 
devoted to high-quality 
teaching.
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Communications
Communicate and Exchange

In 2007, the Institut Pasteur pursued 
its new communications strategy, 
launched in 2006, to promote its 
activities and consolidate its position 
as a non-profit foundation in the 
philanthropic world. It was a pivotal 
year as regards the setting up 
of lasting partnerships, which 
will be reinforced as part of the 
120th anniversary in 2008. 
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commitments and provided us with valuable support. The Insti-
tut Pasteur also received the support of the press in general with 
free advertisements and numerous mentions, and the assistance 
of partner companies, which communicated the information, and 
effective patrons such as the well-known writer Marc Levy.

This first Pasteurdon would not have been possible without the 
enthusiastic researchers who also took part in the event. The second 
Pasteurdon will take place from September 20 to 27, 2008.

The second operation was slightly smaller and involved the re-
showing of the November 2006 communications campaign on 
French TV. Mainly run on cable channels and in the written press, 
it focused on holidays abroad. In addition, the 2007 campaign 
included a survey on “the health of French people on holiday” in 
collaboration with a renowned institute. These two initiatives large-
ly boosted fundraising, which increased by 25% in a year.

Regarding external communications tools, 2007 was marked 
by the launch of the Pasteur le Mag’ magazine, targeting those 
interested in science and medicine. This new magazine immedi-
ately found a readership and met a demand for quality informa-
tion. The Institut Pasteur also launched the new version of its 
website in 2007.
It has been fully updated in terms of user-friendliness, design 
and organization. 500,000 visitors currently consult 2.3 million 
pages per month.

Other events in 2007
Finally, the Institut Pasteur continued to promote the work  
of its researchers by informing the public of articles published  
in scientific journals. Thirty-four press releases were issued,  
giving rise to 450 articles and over 1,000 mentions of the Institut 
Pasteur in the French media.

Again aimed at the general public, the eight Science Mysteries 
lectures held on the campus drew much interest. Nineteen 
themed Mr Pasteur’s Way lectures were given, along with six 
external lectures. The lecture cycle, organized by Prof. Maxime 
Schwartz, former President, and Prof. François Rodhain,  
attracted close to 3,000 people. As part of the 120th anniver-
sary celebrations in 2008, this cycle will be supplemented  
by lectures given by numerous Institut Pasteur scientists.  
The Institut Pasteur organized 31 scientific events and hosted 
48 conferences and external events in its auditorium.

The museum in Paris received 9,260 visitors, and ten traveling 
exhibitions and loans of collections helped to further promote 
the Institut Pasteur and its history.

Regarding internal communications, the intranet designed  
for Pasteurians was updated to provide a permanent reference 
on all subjects specific to the Institut Pasteur. In addition, 2007 
was marked by three meetings that brought together all Institut 
Pasteur staff.

Pasteurdon media campaign  
In 2007, various different initiatives were used to reinforce 
the Institut Pasteur’s position (“against the diseases of our 
time”) and promote communications. Two campaigns in 
particular were conducted at strategic moments during the year.  
Firstly, Pasteurdon was held from May 21 to 25 in collaboration 
with France’s main radio stations. This first major media event 
was used to publicize the need for donations and support, 
and consequently increase the potential for fundraising. 
The first Pasteurdon confirmed that the radio was effective 
in mobilizing people and raising funds.
All in all, the event reached out to a wide audience and 
the appeal for donations was widely publicized thanks  
to the involvement of the media.
Thanks to the overall organization (radio/press relations/press 
adverts/web), the objectives were reached as the campaign 
raised close to €800,000. Calling on their journalists and 
making use of air time, the radio stations honored their 

Danone and its 
consumers supporting 
the Institut Pasteur in 
its scientific research
In September 2007, Danone 
launched a campaign to 
support the Institut Pasteur 
by encouraging its consumers 
to actively take part in an 
operation in aid of scientific 
research. Over a six-month 
period, Donation Coupons 
were printed on Actimel 
brand packaging and Danone 
paid 20 euro cents to the 
Institut Pasteur for each 
coupon sent back.
This operation was a simple 
and effective means of raising 
public awareness of the need 
for private donations to 
guarantee Pasteurian research.

01. Frédéric Tangy, Head of the 
Viral Genomics and Vaccination 
Laboratory, answers Guillaume 
Cahour’s questions in the RMC 
studios.

02. Institut Pasteur website.

03. Pasteurdon, May 21-25, 2007.
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